AUTOWARE
FOUNDATION

\ THE AUTOWARE FOUNDATION

BRAND GUIDELINE VERSION 1.5 2020105




THE AUTOWARE FOUNDATION | LOGO

THE AUTOWARE FOUNDATION | APPLICATIONS
1.1 Color version
1.2 Construction 4.1 Business card
1.3 Creating project extensions 4.2 Sticker
1.4 Incorrect use of logo

Correct spelling and capitalization THE AUTOWARE FOUNDATION | IMAGES

THE AUTOWARE FOUNDATION | BRAND COLORS . Imagery

2.1 Brand colors - White theme THE AUTOWARE FOUNDATION | DIGITAL MEDIA
2.2 Brand colors - Black theme

Website
THE AUTOWARE FOUNDATION | TYPOGRAPHY

3.1 Primary typeface

3.2 Secondary typeface

3.3 Hierarchy of type

3.4 Look & feel of type combination

THE AUTOWARE FOUNDATION BRAND GUIDELINE




1.1 LOGO COLOR VERSION
AUTOWARE 1.2 LOGO CONSTRUCTION

1.3 LOGO CREATING PROJECT EXTENSIONS
FOUNDATION 1.4 INCORRECT USE OF LOGO

1.5 CORRECT SPELLING AND CAPITALIZATION




1.1 THE AUTOWARE FOUNDATION
LOGO COLOR VERSIONS

THE
AUTOWARE
FOUNDATION

The preferred use of the Autoware logo is black on
a white background.

THE
AUTOWARE
FOUNDATION

Also available is the use of the Autoware logo in white
on a black background or dark backgrounds.
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1.2 THE AUTOWARE FOUNDATION
LOGO CONSTRUCTION

e

%

THE
UTOWARE

%I‘?}JUNDATION

() AUTOWARE.IO

The Autoware logo must always have a safe area
surrounding it, free from any other element. It is defined
through the double space between symbol and typo.
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1.3 THE AUTOWARE FOUNDATION A
LOGO CREATING PROJECT EXTENSIONS

@  Cavowaeo B e mame

AUTOWARE.IO

AUTOWARE. I R

AUTOWARE.

AUTOWARE. O e

AUTOWARE.

Version 1 Version 2 Version 3 Color definition
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1.4 THE AUTOWARE FOUNDATION @
INCORRECT USE OF LOGO

Don’t change the proportion
@ TH TH of the logo.
AUTOWARE TOWARE
UNDATION OUNDATION

Don’t use the Autoware logo with
a colored background

or change the color of the word-
THE
ALTOWARE mark.
~OUNDATION

TH
OWARE
OUNDATION
—(\,\\)E AR%QN vertical and horizontal.
QZ §§ A oAt
UN
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Don’t place the logo other than




r

e . e

1.4 THE AUTOWARE FOUNDATION
INCORRECT USE OF LOGO

Don't place the logo too

Don't! close to another design element
\ (g.v. page 5).
r e
o __.:_:_:
o
2x = Minimum distance
— to another design element
i ——
@ . . (q.v. page 5).
AUTOWARE.IO
._'-.::1
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1.5 THE AUTOWARE FOUNDATION @
CORRECT SPELLING AND CAPITALIZATION

The Autoware Foundation is the name of the organisation

When the name stands alone, please use:
The Autoware Foundation

For example:
When the name of the organization is used in a sentence,

please use: “Shinpei says the Autoware Foundation is great”

... the Autoware Foundation ...
Don‘t! “Shinpei says The Auto Undation is great”

The correct spelling of the projects is as follows

Autoware. Al
Autoware.Auto
Autoware.lO
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2.1 THE AUTOWARE FOUNDATION
BRAND COLORS -WHITE THEME

Primary Colors 0/0/0/100
PRIMARY TEXT COLOR 0/0/0
#000000

Use the primary colors 00000

for all Autoware designs
in print and web. 59/37/0/ 11
PRIMARY HIGHLIGHT COLOR 94 /144 | 227
#5E90E3

0/0/0/0
TEXT COLOR 255/ 255/ 255
HEFEFFF

Secondary Colors 29/0/68/22
AUTOWARE.AI 141/198/63

#8dc63f
Use the secondary colors only
for: (green),

(orange) 0/40/88/3
AUTOWARE.AUTO 247/ 148/ 29

#f7941d

100/27/0/6
AUTOWARE.IO 0/174 /239
. #00aeef

and Autoware.lO (blue)
themes.
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2.2 THE AUTOWARE FOUNDATION
BRAND COLORS - BLACK THEME

Primary Colors 0/0/0/100
TEXT COLOR 0/0/0

) #000000
Use the primary colors (X X X X )

for all Autoware designs

in print and web. 59/37/0/M
94 /144 | 227
#5E90E3

0/0/0/0
PRIMARY TEXT COLOR 255/ 255/ 255

HEFEFFF

Secondary Colors 29/0/68/22
AUTOWARE.AI 141/198/63

#8dc63f
WERGIEEECERSENIANN X X X X X X X X ) ‘

for: Autoware.Al (green),

Autoware.Auto (orange) AUTOWARE AUTO 0/40/88/3
and Autoware.lO (blue) : 247 /148 /29

#7941d
themes. 000000000

100/27/0/6
0/174 /239
#00aeef
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3.3 HIERARCHY OF TYPE

ARG L 3.4 LOOK & FEEL OF TYPE COMBINATION

AR \ 3. TYPOGRAPHY Tl




3.1 THE AUTOWARE FOUNDATION
PRIMARY TYPEFACE

NUNITO LIGHT Nunito Regular

ABC1234567890 Nunito Light
defg h lJ kl mno PQRSTUVW Modit officiis ipsum, simaionseri am quid

(o) * simendamus rem re, tem num rehent
xyZS /O & + ?@€ § 1/4 1/23/4 eumquiam fugitem eos quia consernam
di blaccus venditatum et hil il ma Accum nost,
que cullacerume simpore rferio con peru
ptas molessit Sed es et idunt vidi tatur sitatur,

ipsum rae labor aut aut que mo te offic tores

ulparchitam dus pro mo et laciis idis ere.
NUNITO REGULAR

Modit officiis ipsum, simaionseri am simendamus rem, tem

A B C 1 2 34 567890 num rehent quid eumquiam fugitem eos quia consam di

blaccus venditatum et hil il ma Accum nost, que cullacerume
d efg h ij kl m n 0 PQ R ST U VW simpore rferio con peruptas molessit Sed es et idunt vidi

tatur sitatur, ipsum rae labor aut aut que mo te offic tores

ulparchitam dus pro mo et laciis idisere se et quia voluptas

xyzs 0/0 & * + ?@€ § 1/4 1/2 3/4 quid mi, ipide doluptibus nobis a digendem liquo to quis.

The primary typography “Nunito” is the main typeface Use this typography for all Autoware print and web
that the brand is based upon. applications (qg.v. page 15 hierarchy of type).
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3.2 THE AUTOWARE FOUNDATION
SECONDARY TYPEFACE

MONTSERRAT REGULAR Montserrat Bold

ABC1234567890 Montserrat Regular
defg h U kl mno pQRSTUVW Modit officiis ipsum, simaionseri am quid
Xyz$%&*+?@€8/4"/2%4 cUmauiam fugitem eos quia consernarm
di blaccus venditatum et hil il ma Accum nost,
que cullacerume simpore rferio con peru

ptas molessit Sed es et idunt vidi tatur sitatur,
MONTSERRAT BOLD ipsum rae labor aut aut que mo te offic tores

ulparchitam dus pro mo et laciis idis ere.
ABC1234567890
defghijklmnoPQRSTUVW Fom, tom num rahent cud somauiam fogitem sos

quia consam di blaccus venditatum et hil il ma Accum
$ y &* +? € '|/ '|/ 3/ nost, que cullacerume simpore rferio con peruptas
xyz () . @ 4 2 4 molessit Sed es et idunt vidi tatur sitatur, ipsum rae
labor aut aut que mo te offic tores ulparchitam dus

pro mo et laciis idisere se et quia voluptas quid mi,
ipide doluptibus nobis a digendem liquo to quis.

The secondary typeface used is Montserrat. Use this typography only for headlines and sublines in
print and web applications (g.v. page 15 hierarchy of type).
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3.3 THE AUTOWARE FOUNDATION
HIERARCHY OF TYPE

SUBHEAD

AUTOWARE HEADLINE

Modit officiis ipsum, simaionseri am Modit officiis ipsum, simaionseri am quid
quidsimendamus rem re, tem num simendamus rem re, tem num rehent

. fuai eumquiam fugitem eos quia consernam
rehent eumquiam ugltem €0s q con- di blaccus venditatum et hil il ma Accum nost,

sernam di blaccus venditaum et hil que cullacerume simpore rferio con peru

il ma Accum nost. ptas molessit Sed es et idunt vidi tatur sitatur,
ipsum rae labor aut aut que mo te offic tores
ulparchitam dus pro mo et laciis idis ere
se et quia voluptas quid mi, ipide doluptibus
nobis a digendem liquo to quis.

1) Subhead Montserrat Regular in capital letters Paragraph Nunito Light
Headline Montserrat Bold in capital letters

2) Introduction Nunito Regular
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3.4 THE AUTOWARE FOUNDATION
LOOK & FEEL OF TYPE COMBINATION

1) Montserrat (Hedaline & Subline)  2) Nunito (Introduction & Paragraph)

ACADEMEC & IMDUSTRY & PEE koM i - e
M- BROFTT COVERMBMENT WHY JOINING AUTOWARE

PROMOTE YOUR

SOLUTION

Actreehy contribute to the best open source softwarne

for autonomous drising

SLar neinvy Sadowwane projec s with olbher membed Companeds
Mebwork with global leaders & Autonomous Drivirg

Steer of the future dvection of Aoeans and

Facilitate the inbes apiain ity DEtvween Aulowane progects

CHTREEL R R

PROJECTS

AT Y

OUR VISION - OUR MISSION

W

AT A A RE A

T o iireede i oot Wiy fapnge 14 Oafuis im0 e T
e dpiiey e et rrsdmil

T A of e loundeton & cio rdads, grows, end
fund Barlowsss progerin. slarieg
it Ao fireviare ), Sailoveire Aaln, ind Sadovwioe K
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4.1 THE AUTOWARE FOUNDATION
BUSINESS CARDS

L] L]
Shinpei Kato
of the Autoware Foundation

shinpei.kato@autoware.org
auto@autoware.org

Front 1

Shinpei Kato

Board of Directors
of the Autoware Foundation

shinpei.kato@autoware.org
auto@autoware.org

Front 2

THE
AUTOWARE
FOUNDATION

www.autoware.org
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4.2 THE AUTOWARE FOUNDATION
STICKER

() AUTOWARE.AI

(N AUTOWARE.AUTO

Use a project color as a background to apply for stickers.
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FOUNDATION

AUTOWARE \ 5. lMAG ES 5.1 IMAGERY




o sl

gl e i A

5.1 THE AUTOWARE FOUNDATION
IMAGERY

L

S %

Images are related to technology.

The color is monochrome (black and white) and
create consistency throughout all files, documents,
and presentations.
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FOUNDATION
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6.1 THE AUTOWARE FOUNDATION
WEBSITE

Look and Feel.
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